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Expert Interview  
On The Savvy Biz Blog 

with Petra Fisher 
 
 
Sarah: Hi and welcome to another expert interview on the Savvy Biz Blog. Today, I have Petra 
Fisher from Top of Mind with LinkedIn with me and we’ll talk about, you’ve probably guessed it, 
LinkedIn. Hi, Petra. How are you today? 
 
Petra: Hi, Sarah. Very well. How are you? 
 
Sarah: I’m good. Thank you. Before we begin, let me say a few words about Petra. Born for 
training and public speaking, Petra Fisher embraces every opportunity to train from volunteers 
and students in the workplace to running workshops for other professionals. Petra found her 
true love when she discovered LinkedIn and started sharing her knowledge via WordPress. 
Currently based in Amsterdam, Petra delivers LinkedIn training to corporate teams and 
executive LinkedIn coaching.  
 
As a response to questions for training outside corporate settings, Petra developed the LinkedIn 
Power Tips Training Program. The try outs in 2013 were ran in Dutch and very well-received by 
over 300 people. And now in 2014, this online training program will also be available in English. 
2003 is a very important year to Petra as that’s when her own training company saw the light as 
did LinkedIn, WordPress, and her daughter. You can find Petra at PetraFisher.com or on Twitter 
at @PetraFisher and of course on LinkedIn.  
 
So welcome Petra and thank you for taking the time to answer a few questions about LinkedIn 
for business.  
 
Petra: Thanks Sarah, happy to talk to you.  
 
Sarah: Great. Well, let me just get started with my first question. Why should businesses 
nowadays be on LinkedIn?  
 



 

 

 

 

Simplicity – Simple Small Business Solutions 

2 

 

Simple Small Business Solutions 

Page | 2 

Petra: I think it’s the only place where professionals meet. Well, not the only place but 
definitely the biggest place. It’s so much more than just putting your experience online. It’s this 
big networking place. So instead of talking to people face to face, here you have a chance to 
share your expertise, your products, your services very easily to a very large audience. And if 
you’re not there, you’re actually missing out because that’s where people look for you as well.  
 
Sarah: Yeah. So you’re saying it’s – out of the social networks is the one that’s business-
oriented, right?  
 
Petra: Absolutely, yes. 
 
Sarah: Yeah, because I worked with professionals also on the other networks but whenever it 
comes to business services, I definitely recommend LinkedIn and I think that you proved to be 
saying the same thing. 
 
Petra: Yeah, that’s correct. I think it’s set up like a social network similar to let’s say Facebook. I 
would say, Facebook is where you talk to your friends and LinkedIn is where professionals talk. 
Obviously on Facebook, there are also business pages but that’s more business to consumer 
whereas on LinkedIn, it’s really – businesses can get to know each other.  
 
Sarah: Yeah, yeah, excellent. Now, LinkedIn has changed a lot in the past five years and some of 
them are good changes, some in my opinion are a bit regretful. Which changes did you 
appreciate and which less?  
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Petra: I do appreciate how the looks, the layout, the format has changed because I think for a 
long time LinkedIn looked a bit old and dusty. It wasn’t very appealing. So I think that’s a good 
thing. For example, if you look at people’s profile picture and you click on it, it now enlarges and 
it’s much bigger. Whereas if that doesn’t happen, it means someone hasn’t changed their 
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pictures since 2010 because you could only upload and paste more picture because people do 
business with people so you want to know who you’re talking to. So I think when you’re 
browsing LinkedIn, it is good when it looks good.  
 
Also now that we can add a lot more to the profile like media and especially the company 
pages. They’re such a good platform to profile yourself and they’ve really developed the 
company pages that now includes being able to post updates and really present yourself very 
well, which I think is absolutely great.  
 
As far as changes I appreciated less, I don’t know. When something disappears and I think, “Oh 
bummer!” Usually I get over it fairly quickly and I sort of tend to forget and not dwell on the 
past but just keep looking on all the new improvements and really focusing on what we can do.  
 
Sarah: Yeah. I guess it’s true. It hurts for like about a week. For example, I was really kind of 
bummed that they got rid of the skills directory. I was like, “Oh! That was so useful.” And then 
you just kind of find work around in other tricky ways and it’s like, “Oh well, it was nice when it 
was there.”  
 
Petra: Yeah. I suppose, now that you triggered my mind, the thing that I do still miss at times is 
LinkedIn Signal where we were able to search updates of all people on LinkedIn rather than 
your own network. I thought that was such a powerful thing.  
 
Sarah: Sure.  
 
Petra: Yeah. If I had to choose one, that’s the one I still really miss. 
 
Sarah: That’s the one, so LinkedIn.com/signal. Not many people actually probably used it. 
Maybe it’s just us, LinkedIn geeks that actually used it but I assumed that’s also why they got rid 
of it because there was just not enough use for it.  
 
Petra: That was just so good because then when you were delivering training, you could really 
share to people like, “Whoa! I didn’t know this was possible.”  
 
Sarah: Exactly. 
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Petra: But then there’s always other things on LinkedIn that people aren’t aware of. And 
sometimes people really get upset about all the changes on LinkedIn and how they never 
announce them. But in a way, I think that’s kind of interesting because we once – a colleague 
and I were delivering training jointly and as we’re demonstrating something live, we discovered 
new functionality. I mean it’s like how cool is that?  
 
Whereas if it had been announced then everybody knows it at the same time, I kind of liked 
those dynamics of LinkedIn that someone discovered something, starts blogging about it and a 
lot of people pick it up and it really makes people share a lot more offline then. And that’s also 
how businesses can use LinkedIn by sharing their knowledge and expertise.  
 
Sarah: Yeah, very true. Great. Last week, I have published a post raising a question of free or 
paid account. Now, I worked mostly with small business owners, so solopreneurs. And so, I told 
them, “I don’t have a paid account and for me as of now, it’s OK to have the free account.” 
Now, seeing that you have larger clients, what do you recommend to your clients? 
 
Petra: Well, I don’t think it depends so much on whether you’re working with corporates or 
entrepreneurs. I think it really depends on what you want to achieve with LinkedIn. Sure, there 
are a few things that I mean, if you want to check who’s viewed your profile, with a free 
account, you can see the last five people. So if you get a lot of visits to your profile and you 
want to know who’s visiting you, you would have to check multiple times a day whereas with a 
paid account, you can see the last 90 days.  
 
There are so much fun search options. But for me, one of the reasons that I actually took out a 
paid account is because this allows everybody else on LinkedIn to contact me through InMail for 
free because InMail is one of the options on LinkedIn where if someone is not your connection 
and you haven’t got a means to get through to them, you know you can send them a so called 
InMail and that is actually a service LinkedIn charges people for.  
 
So for me, wanting to be available for people who would like to reach out to me, I think that 
was the main reason why I decided to get a paid account so that everybody who wanted to get 
in touch with me, can send free InMails to me and then as a bonus to me, I’ll get the statistics 
about when I show up in search results, what people searched for. So I know if they’re the right 
keywords in my profile and that I can see who’s visited my profile so even if I only check it once 
a week, I can still see 90 days back.  
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And of course, people checking out my profile could be a potential clients or competition. So 
it’s good to know what’s happening. So regardless of size of company, I think you really have to 
understand LinkedIn fairly well before you can make a decision to see what’s the value of the – 
I think the advanced search really is a bonus and the fact that other people can contact me 
because to me, LinkedIn even though it’s business-wise, it is a social network. So my part of 
being social is that people can contact me without having to pay for InMail.  
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Sarah: That’s interesting. I like that approach because obviously the discussion came up about 
InMail and I was actually saying, “I think InMail is overrated as a tool for marketing.” So for you 
to send out InMail, what I didn’t come up is the fact that you are making yourself available so 
people can send you InMails.  
 
Petra: Yes, yes. 
 
Sarah: So I like that approach because I think … 
 
Petra: Yes. I definitely wouldn’t pay for being able to send more InMails.  
 
Sarah: Yeah, yeah, that makes sense because I was saying, people kind of have over used these 
InMails and so now, there’s just a lot of marketing messages so I wouldn’t really count on the 
success of you sending out marketing messages and hoping to get something back. But the fact 
that you are being approachable by everyone on LinkedIn makes sense. And then yes, I think 
that the advanced search, if you’re really going to use LinkedIn for sales purposes, the advanced 
search is something worth looking and seeing whether that’s worth it for you to upgrade.  
 
Petra: Yeah. So I think quite often, LinkedIn sends out these emails offering people a paid 
account to try it for free for one month. 
 
Sarah: Yeah. 
 
Petra: And a lot of people say, “Yeah, I did it for a month but there’s no good.” I think if you 
were to take out the one month free trial when they offer it, do some research first on what 
added differences and how would you use it, what would benefit you so that during that 
month, you can really experiment with it and try and get the most out of it.  
 
Sarah: Yeah, yeah. Great. Let’s talk about company pages. Could you share three tips with us on 
how to get more followers for company pages?  
 
Petra: Yeah. Well, it’s all about engagement. So it’s the same like – the same principle applies 
on Twitter or anywhere. If you share relevant content, so instead of saying, “Oh look, we got 
this great new product. Look, we got this big special deal.” For me, I think sharing expertise in 
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your area and it means just writing interesting blog posts maybe that you can then see at your 
company page but also, relevant industry news.  
 
If you see something interesting somewhere else, it’s like in the olden days when you keep your 
knowledge up-to-date by reading publications. Now you read mostly everything on internet. So 
don’t be scared to also share other people’s interesting tips because that shows that you are 
the one that knows what’s happening everywhere and that you’re willing to share. But then of 
course, posting these updates will only get to your followers. And if you’re not a big company 
where your employees are your followers, you won’t have many.  
 
So at first, it’s literally asking. When you’re in touch with people, just ask them if they’d be 
willing to follow your company page. And then the few people that you know well enough but 
it’s on a personal level or business level but when you know them well enough, you could 
actually, when you post an update just get in touch with them privately and say, “Look, I’ve 
posted this update. Would you be so kind to comment on it and share it?” So you’re not going 
to ask this through a business context but some people that you know on a personal level, 
they’re always willing to help especially if you’re the one who’s usually helping people because 
they need to start spreading.  
 
And also, offer something in it. Say, a lot of people of people set up a newsletter but if you 
don’t have a newsletter, this is a great way to tell your clients, “Look, if you follow my company 
page, you’ll always know when I’ve written a new blog post.” I actually used the sentiments 
sometimes a bit that people don’t like subscribing to newsletters so I say, “Hey, you don’t need 
to subscribe to my newsletter to find out when there’s a new article on my site because if you 
follow my LinkedIn company page, you’ll always get the notice.”  
 
But it is really hard actually for getting followers on a LinkedIn company page. So if you want 
people to see the updates that you post from your company page, always then yourself as a 
person, share it again so that at least your network gets to see their updates. And the more 
relevant you are to other people, the more likely they’ll follow you.  
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So keep in mind who’s your real target audience. Don’t just post anything and everything that 
you find interesting but keep people clear-focused because you might miss out on some 
people. But the more focused you are, a specific target group will really enjoy because there’s 
no clutter. That’s just what they’re after. And then they’ll start following. So it goes maybe a 
little bit slower but it will be a lot more valuable.  
 
Sarah: Yeah. So it makes sense that like you say, it’s a bit harder on the company page because 
what you said before, people do business with people. So maybe at the beginning, they’re more 
inclined to just see the updates on your personal profile. But by posting regularly, hopefully 
you’ll also get them to follow your company page.  
 
Petra: But if you’re a small business and say you have seven employees then already, the 
company page can be extremely powerful because there are only seven people all up in a 
company and all seven of them obviously follow their own company page. Now, how big would 
you say the average network of a person on LinkedIn would be of a person working in a small 
company? 
 
Sarah: Well, I would say probably around the 500 range.  
 
Petra: OK. So 7 times 500 is 3,500. Now, if the company page posts an update and those seven 
employees comment on it and share the update, that gives you a potential rate of 3,500 
people. 
 
Sarah: Yeah.  
 
Petra: So you don’t need to be a big company. Even more so, I would even say, solo 
entrepreneurs should have a company page especially now on the LinkedIn profile, your 
website, they’re hidden a bit so they’re not as easily clickable for people. But if you have a 
LinkedIn company page, first of all, with your work experience, where it is your own company, 
at least the logo pops up because otherwise, there’s no logo if there’s no company page.  
 
So it looks a lot more professional on your personal profile and also, then it’s a lot more likely 
that people will click on it so it’s sort of the people that might not take the extra step to go to 
your website. It’s only one click that’s pretty much in their face to go to your LinkedIn company 
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page and you can add so much to that company page like with the products and services and 
specific URLs for each product, YouTube, pictures. If you’re more than one person, you can add 
for each service the right person to contact. It’s so unused and there are so many options for it.  
 
Sarah: Yeah. I usually recommend even to my solopreneurs, create the company page even if 
you’re not going to actively use it to build followers but always share your updates also on the 
company page because also just in times of Google search results, you own that space on the 
internet.  
 
Petra: Yeah. And that’s a really good point you’re making there because although we’ll never 
know how Google ranks and rates pages, you know their algorithms they’ll keep secret but we 
do know that links from certain sites to your website are more valuable to Google than artists. 
This whole back linking thing like, “Oh, if you link to my site and I’ll link to yours and then 
Google will pick it up,” that doesn’t work anymore. But sites like LinkedIn are highly respected 
within Google. So links from LinkedIn back to your website, they do count. And that’s also on 
your personal profile where you can add three links to websites.  
 
Sarah: Yeah. 
 
Petra: If you only got the one website, link to your homepage, link to your contact page, and 
link to your blog page where you share your knowledge because that’s already three links to 
your site. 
 
Sarah: That’s true. People always think, “Oh, I have to have three different sites.” No, you have 
so many pages on your site. You can just link to three different pages.  
 
Petra: Absolutely. And especially if you remember to choose author and not company page 
because when you choose author, you’ll get a text field so you could say – where I link to my 
homepage, I might say, “LinkedIn Training”, where I link to my blog, I might say, “LinkedIn tips”, 
where I link to my contact page, I might say, “More information or get in touch or whatever.” 
And that becomes a clickable link. And that’s also an opportunity to use your keywords because 
if I put there LinkedIn training, LinkedIn tips, that’s what get indexed by Google.  
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Sarah: Yup, exactly. Wow! Quite some information we got here today. Thank you so much for 
your time, Petra. I’m really honoured that you accepted my invitation for this chat. And now, I’d 
like also to take the opportunity to mention that you will be part of the expert team of The 
LinkedIn Challenge which will start on December 1st. It’s the second edition. I ran one in June. I 
was very successful. And I’ll run it again in December 1st and you have accepted to be part of 
the expert team. So I’m looking forward to having you there.  
 
So people get 21 free LinkedIn tips including yours and also get access to the VIP LinkedIn group 
and many other resources. So I’ll include the link to sign up in the notes below this audio and I 
look forward to seeing the interaction on this LinkedIn group and just helping people to see the 
power behind this network too.  
 
So Petra, if you could mention one more time where people can find you and where they can 
find more about you, that would be great. 
 
Petra: OK. Well fortunately, it’s very easy. My name is Petra Fisher and my website is 
PetraFisher.com. And as you mentioned at the beginning, also on Twitter, you can find me 
@PetraFisher. I’m even on Facebook but Petra Fisher was taken. So Petra Fisher Training is my 
Facebook page.  
 
And Sarah, it’s so great to be part of your LinkedIn Challenge because as you know, some great 
friends of mine all sharing their tips and I’m very happy to be part of that and make this a joint 
effort so everybody really should sign up I think because you run a wonderful program.  
 
Sarah: Excellent. Thank you so much. Thanks for your time, Petra and have a great day.  
 
Petra: Thanks Sarah.  
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